LE MERIDIEN NEW DELHI £ MERIDIEN
A SOCIAL MEDIA CASE STUDY NEW DELHI

OBJECTIVES

» Increase Engagement » Brand Awareness

* Fans Acquisition * Promote Instagram Presence

« Build Stories on Facebook * Promote Dan Rubin’s Images

* Impressions 11,611,233 * Social Clicks 10155

« Clicks 27,500 * Spend 63,983

# Social Impressions 9,027,118  * Cost Per Impressions 0.0111
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